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PORTUGAL

ADDICT- CREATIVE INDUSTRIES
PORTUGAL

Createdin 2008, currently gathers around 100
members and it is recognised by the Ministry fi
Economy as the coordimar of the creative

industries d¢uster in the North region of Portugal
ADDICT's mission is to foster a favourable
environment to creation and pduction in the

culture and creative field, defending the
interests of the sector’s stakeholders and actin
as a promotion and coordinating platform.

In the period 20092013, the North region
invested in the creation of infrastructures anc
events to ensure adequate conditions for
hosting, producing and presenting cultural ar
creative products and services.

Since 2013, ADDICT has been promoting tl
informal encounter and debate of the sector”
main support venues. This group intends to be
space for exchange of experiences and shari
discussion orthese creative centergole in the
sector’s and the territorydevelopment, in view
of establishing partnerships for future
collaborations and joint action at regiona
national and international level.

http://www.addict.pt

OLIVA CREATIVE FACTORY

BRITISH COUNCIL

UK's international organisation for educationa
opportunities and cultural relations. The Coun
builds trust and understanding tbugh activities

in English, in education, and through thesa

The Council teammiPortugal is currently working
closely with the team in Spain, developing
major trilateral Creative Economy programm
The offices in both countries are developing
range of projects strengthening links betweer
Spanish, Portuguese and UK creative busine
networks, policy makers and entreprensur
promoting international connections;
exchanging skills, innovations and best practic
and enhancing opportunities for artists, creativ
businesses and entrepreneurs in each country
reach broader markets. Though focussed «
Spain and Portugal, the pgramme will always
seek to engage with a broader network o
European partners, businesses, and artists.

www.britishcouncil.pt



OLIVA CREATIVE FACTORY

Located in the old Oliva factory, one of the
largest and most innovative in Portugues:
industrial historyjt aims to transform creativity
and talent into businessit promotes creative

businessesas well as investsn the key areas
such asartistic training andcultural and leisure
activity.

mission is to gather and foster
competencesto generate and build up capacity
for creative talent. It liaises withthe region
centres of excellence and resourcasptably to
the traditional industry in which Sdo Jodo ¢
Madeira has great expertise,like footwear,
fashion, textileand moulds.

It acts as an incubator focreative industries
companies such as design, fashion, software
product design, web design andultimedia as

well as a business centre forestablish

enterprises and also as a shopping centre.

Alongside these companies, the Factory has

large wing devoted to contemporary art, the
Nucleo de Arte da Oliva, which hosts bo
permanent and temporargxhibitions.

Entrepreneurs basedh Oliva also have at thei
disposal interdisciplinary spaces for meeting
and creative convergence, i.€fgr production,
consumption and leisure. These incluc
multipurpose  spaces, exhibitio areas,
workshops and atelierand artist residencies, ir
articulation with the cultural and creative
infrastructure of the city of Sdo Jodo da Madeir
(namely, the Casa da Criatividade, the Museu
Calgcado, and the Museu da Chapelaria).

www.olivacreativefactory.com
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TOM FLEMING

Directorof Tom Fleming Creative Consultand@ypm is an expert in
culture and creativity policiefor cities and regionsas well asin
research and support for thereative industries sector.

Key areas ofexperience include creative industries local and
regional strategies, cluster development, detailed mapping, culti
planning, and establishing targeted support mechanisms for -
sector that include approaches to finance, investment, busine
advice, skills/training, property feasibility,danetwork and supply
chain development.

He has led a range of research and strategy programmes on be
of regional development agencies and national bodies, as wel
undertaken significant international worlCentral to this approach
is the relationslip between creativity and development. Tom hg¢
got extensive experience in the transformation efiltural politics
of British cities as articulated through forms and processes, suct
music, performance, festivals, carnival and other innovai
products and services.

Tom is also an established public speaker, with experience on
conference platform and managing seminars and workshops. He
worked across the UK and in over 25 countries.
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